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ASSIGNMENT QUESTION PAPER- FIRST MAXIMUM MARKS: 30

01. =l UeF W@ B sl H B HRAT AR B |

02. favafdened T VR W STRYRAGRIT # B T3 UTUS 8 BT fard © |

03. AN P STRYRTHT & Yo U &I AEEFYdd G R AR ITH I a9 T UeI03 & X ol SaRYRIDT &
T I WR 3ffha fBar 2|

04. | PRI ITRYRTBT AU FEFTT D% W STHT PR IASD! ] AT U P |

AIe: Ue9 SHIH 01 W 05 b B U ISR U | TUd YT 02 3dF &l 3

1. fa<fg #w=o=rdr (Financial Intermediation) T M9 T JHAd %?
What do you understand by Financial Intermediation?

2. HaT aTSX (Money Market) % a7 H&T IT&0T  (Instruments) HIT-H &2
What are the two main instruments of the Money Market?

3. fowm o=t 9= (DFIs) F1 T 3297 #4722
What is the primary objective of Development Financial Institutions (DFIs)?

4. 9oz df#T (Merchant Banking) § '$E¥TEfeT (Underwriting) FT 4T T g2

What is meant by 'Underwriting' in Merchant Banking?

5. #fege IET (Credit Rating) ®1 afvsriog i
Define Credit Rating.

dIe: U SHI% 06 ¥ 10 TP B U AHSaRg U © | YD U 04 3H BT 2 |
6. amfI® faw™  (Economic Development) § fa<far worrefy  (Financial System) &Y
o &t =ATET Fifm)
Explain the role of the financial system in economic development.
7. UTATHE STSTE (Primary Market) 3% OTea{®s ST (Secondary Market) & =
e 3ay ¥q¥ #Hifrm)
Distinguish between the primary market and the secondary market in the equity market.

8. AT sdeqaeqT ® e-dfemr fAa<ha #9at (NBFCs) % Wgcd 9% =91 hifou|

Discuss the importance of Non-banking Financial Companies (NBFCs) in the Indian
economy.

9. g ¥ e dfdwr ¥ #H&faq Fam@® &= (Regulatory Framework) T #arT
Ao <o

Give a brief overview of the regulatory framework relating to merchant banking in India.
10. FSAT  (Leasing) SRTAT-T3=sT  (Hire-Purchase) % &= {&T a¥ #7 g2 oe=ae &
THATU|

What are the main differences between Leasing and Hire-Purchase? Explain in detail.
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1. FT (% ®ed Afedd (Flow of Funds Matrix) T 8?
What is a Flow of Funds Matrix?

2. Gt ST (Capital Market) & T 9@ w1 o)
Write two major functions of the Capital Market.

3. ATforSTs ST (Commercial Banking) § afa=T Fifdeet ®reA® (Working Capital
Finance) ¥ T ATcqd g?
What is meant by Working Capital Finance in Commercial Banking?

4. AT § TFAT ®E (Mutual Funds) F F7 HEHT g2
What is the role of Mutual Funds in India?

5. d9Lhided WIEAd  (Venture Capital Finance) ¥ 39 T W= 82
What do you understand by Venture Capital Finance?

e U3 BHID 06 H 10 b P UIT SrHScad 93T 2 | UAD U 04 3ih BT 2 |

6. et 3= Yuelt (Indian Financial System) % faf®= =esi (Components) T

TqfeeqTe 9= FIU| Describe in detail the various components of the Indian Financial
System.

7. H&T a1 (Money Market) § Fxi &% (RBI) &l fH#T 3T ITH &A1 AT
fargroror STl Analyze the role and functions of the central bank (RBI) in the money
market.

8. ST fararor (Project Finance)ﬁ ariorfsas d1  (Commercial Banks)fr
e @it FHrAT STl Review the role of commercial banks in project finance.

9. fa<fiw &ar IAWT  (Financial Services Industry) T TF STIH FAAATHRA TE&Id 9T
Present a comprehensive overview of the financial services industry.

10. HFfaT FATA  (Factoring Services) 3T & TRl (Bank Guarantees)  Td = &l
THATZUI Explain the working mechanism of Factoring Services and Bank Guarantees.
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1. HSATHE Fag¥ (Organizational Behavior) T afeaTioua Hiforw|

Define Organizational Behavior.

2. 'ITIOTCHE FIATHHAT (Perceptual Selectivity) & T FT THAT &2
What do you understand by Perceptual Selectivity?

3. UF =y 9dT7 (Leader) & gl a1 = i &1 forfem)
Write any two key qualities of a good leader.

4. ®A qATE (Work Stress) F I THE FHILT FT 82
What are the two major causes of work stress?

5. ®WeATH® |EHId  (Organizational Culture) ¥ FT qTHT 8?2
What is meant by Organizational Culture?

AIc: U3 BHIP 06 W 10 dP & I SHScRg U & | Udd T 04 3 Bl 2 |

6. TISATH® FAgX (OB) H INE & AT fAf9s f&wat  (Contributing Disciplines)
&t =T fifvm
Discuss the various contributing disciplines to Organizational Behavior.

7. ATERT  (Attitude) 3T AT (Values) & &= A< T HIfor0|
Distinguish between Attitudes and Values.

8. TNT AHgl H T ATHA BId g2 THH T FHILOT FHl THATZUI
Why do people join groups? Explain the main reasons.

9. aa ™ ¥ fAued ¥ e Torifa =t (Coping Strategies for Stress) FT uid Hforwl

Describe the major coping strategies for managing stress.
10. ESATHE A & AqUST AATHI  (International Dimensions) T &fera afteT

Frfsrm

Briefly review the international dimensions of organizational behavior.
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1. TTeATHS g (OB) & Ufdgies IRyed F7 g a=g <ol

Give a brief overview of the historical perspective of Organizational Behavior.

2. LT (Reinforcement) ¥ T ATHITT §?
What is meant by Reinforcement?

3. 998 faefiear  (Group Dynamics) #T afvsmoT &forml
Give the definition of Group Dynamics.

4. FIASATHE TEdd  (Organizational Change) FT g?
What is Organizational Change?

5. '"OHTE T & d99Y (Equal Employment Opportunities) & 31T T WAT g2
What do you understand by Equal Employment Opportunities?

AIc: U3 BHIP 06 W 10 dP & I SHScRg U & | U U7 04 3 Bl 2 |

6. SATThed YT (Personality Perception) ¥ dTHTST®: &TXUT  (Social Perception) &t
FTYTLOM T THATZT
Explain the concept of personality perception and social perception.

7. 99 & gH@ fAEMAl (Theories of Leadership) 1 &ferds faawor Difvm)
Give a brief description of the major theories of leadership.

8. EWeA % WIae @Hg WA (Group Formation) % FET= =wurt &t =amear Fifom)
Explain the different stages of group formation within an organization.

9. TASATH® a1 (Organizational Development) F Wgcd 3T THH I2eAT HI T
ENIE LY

Clarify the importance and objectives of Organizational Development.

10. T% HieRiads AfEgar amer @789 (Managing Cultural Diversity) T Yafad@ e &l
FATAT 9 ==0 Ao

Discuss the challenges of managing cultural diversity in an organization.
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1. B9UE sq&em=  (Marketing Research) & a1 & 3Ized forfaml

Write two main objectives of Marketing Research.

2. A9 AqHEYTT  (Advertising Research) ¥ 3T T HHAT 82
What do you understand by Advertising Research?

3. AqEYT ATHFT (Research Design) I qATUT FHiform)

Define Research Design.

4. YTl (Questionnaire) ¥ FAT qATCTT 8?2

What is meant by a Questionnaire?

5. gf¥@eIAT (Hypothesis) T 1T ¥ Fform)
Clarify the meaning of a Hypothesis.

Alc: U3 BHIP 06 W 10 dPb D U SIHSiT U 2 | AP UIT 04 3P BT 2|

(o)

. e srEeT T qeg "Wl (Limitations) 9% SERTT STRMT
Highlight the major limitations of Marketing Research.

7. faove sqEy § Afdwar (Ethics) ® #ged & foa=er i)
Discuss the importance of ethics in marketing research.

8. =AYUTH® (Exploratory) 3T aUATHE (Descriptive) A& AfsaHed | a¥
oy HifSmT
Distinguish between exploratory and descriptive research designs.

9. TTeT ®Ug (Data Collection) I FaeAw fafdr (Survey Method) F T 3fiT W
JqrzUl State the merits and demerits of the survey method of data collection.

10. TF 3=y ey fdaad  (Research Report) #T H&x fa9roara T 82

What are the main characteristics of a good research report?.
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1. ITNHT AHeTT  (Consumer Research) FT 872
What is Consumer Research?

2. o q&T  (Decision Tree) T T AT %’?
What is meant by a Decision Tree?

3. SFA®A AT (Observational Method) FT H&T @TH FT 22
What is the main advantage of the observational method?

4. gfa=el sif9yFed  (Sample Design) FT TfSToT <TI0
Give the definition of Sample Design.

5. wfdaad @9 (Report Writing) FIT Taed® 82
Why is Report Writing necessary?

AIc: U3 BHiP 06 W 10 OP b U SraSceid U 2 | AP U 04 3P Bl B |

(o)

. e sgEe™ 98 (Market Research Methodology) & H&T FX0T %I AHATLU
Explain the main steps involved in Market Research Methodology.

7. gTHTor fa9UE SqHeT  (Rural Marketing Research) &t SH@ FAadl ¢ ==(
Ffsm

Discuss the major challenges of rural marketing research.

. AHT WHAT H FHET TFT (Problem Formulation) % #ged &l €8 Aol

Clarify the importance of problem formulation in the research process.

9. SrfgRT WY TRATHI  (Attitude Measurement Techniques) FT &ferg feawor dfom)

Give a brief description of attitude measurement techniques.

10. afFeaaT & fAf9sr w1l (Types of Hypotheses) 3T 3% ITARM HT T T

Describe the various types of hypotheses and their uses.

[0¢]
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1. B9E  (Marketing) 3T TaT (Selling) § Fe UF TeI e gl
Write any one major difference between Marketing and Selling.

2. ScqTE AT (Product Mix) & 3T AT d9W=d 82
What do you understand by Product Mix?

3. =7 faTeor  (Pricing) FT ofaTioa Fiform)
Define Pricing.

4. HAT IR (Service Marketing) #t #e aT T fFAUqrU aqrewl
State any two key characteristics of Service Marketing.

5. fa@@or 99« (Channel of Distribution) & T aTcqd %’?
What is meant by a Channel of Distribution?

Alc: U3 BHIP 06 W 10 dPb D U SIHSiT U 2 | AP UIT 04 3P BT 2|

6. THT fATUE  (Holistic Marketing) T &0 &I &9 § THATIUI
Briefly explain the concept of Holistic Marketing.

7. UHEd fEOUH §91 (Integrated Marketing Communication - IMC) &% #ged 9% F=T
EAEY
Discuss the importance of Integrated Marketing Communication (IMC).

8. TTEAT (Startups) H FEd MU FA & (A0 HIA-H T FIH IoTT ATd 22
What are the key steps for taking the lead in Startups?

9. fafir Farert =iix T@reew are & fAaom At deq #§ fGa=Er FifSwl Briefly
discuss the marketing of financial services and health services.

10. ASIEeaT 3fiT amqfd g@am Waed  (Logistics and Supply Chain Management) it
T T8 FHim)

Clarify the role of Logistics and Supply Chain Management.
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1. Ao o1 (Marketing Mix) & 4Ps FT ?
What are the 4Ps of the Marketing Mix?

2. SIS (Branding) & FT AT 82
What is meant by Branding?

3. UTHIor fA9uE  (Rural Marketing) T 9feaTiog Fiform)
Define Rural Marketing.

4. sfasy FATAr  (Hospitality Services) & EUUM & FT dTcdd g7
What is meant by the marketing of Hospitality Services?

5. ZaxA<e HTHteT  (Internet Marketing) T 31 &g FHiform)
Clarify the meaning of Internet Marketing.

Alc: U3 BHIP 06 W 10 dPb D U SIHSiT U 2 | AP UIT 04 3P BT 2|

6. fa9u wATa¥or  (Marketing Environment) T TTfEd 9 a7l FTLhHI HT F09
)

Describe the factors affecting the Marketing Environment.

7. g8 4T (Promotion Mix) F fafd=r =eat i wdrer fifom
Review the different components of the Promotion Mix.

8. gexr fRgiwor &t fafsrsr worffifaat (Pricing Strategies) #T H&T & =ATEAT HItoT|
Briefly explain the various pricing strategies.

9. ¥AT & (Service Sector) % THE F &I FON TT TH (T

Highlight the major reasons for the growth of the service sector.

10. g7 Y999 (Retail Management) 3T = ATHT THET ® q9ATUI

Explain Retail Management and its various types.
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1. f #& (Finance Function) % &I e Szex forfam)
Write two main objectives of the Finance Function.
2. FqUIa T (Ratio Analysis) ¥ 3T FT THAT 272
What do you understand by Ratio Analysis?
3. wraefie ‘Fﬁ (Working Capital) T qieaTioag Hifem)
Define Working Capital.
4. TUAGH TSIT |@¥FAT  (Optimum Capital Structure) & FAT qTCId 82
What is meant by an Optimum Capital Structure?

5. Y% AT (Payback Period) T 31 ¥q¥ Hiforul
Clarify the meaning of Payback Period.

e YT BHID 06 W 10 db b Y <IISng 999 2 | YD U7 04 3ih BT 2 |
6. SATT-TSHOT  (Over Capitalization) % FIUN ST IHeh TATT 1 THa=dAT HIfoT]

Discuss the causes and effects of Over Capitalization.

7. % WAT (Funds Flow) 3T %97 %Al (Cash Flow) fgwor & fi= siax =7 fifsm

Distinguish between Funds Flow and Cash Flow analysis.

8. fa<fr sfivx 9R=TeM STT*  (Financial and Operating Leverage) % Hg&cd #hl
EEEIE

Explain the significance of Financial and Operating Leverage.

9. @At T (Dividend Policy) F HeTRT #Fxa aTer W@ FILHI 9T AT FHITor0)

Discuss the key factors determining the dividend policy of a firm.

10. 95T FSITET  (Capital Budgeting) H afiaf<s® Wfd®a X  (Internal Rate of Return - IRR)
fatay & =mer fifso
Explain the Internal Rate of Return (IRR) method in capital budgeting.
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1.

5.

ST e 9fawer  (Risk and Return) FT AF4TX0mT &7 89 H Fdrsul
Briefly state the concept of Risk and Return.

FYT FAT TeeHe (Cash Flow Statement) FT T[T IZ¢T FAT g2
What is the primary objective of a Cash Flow Statement?

OSiT #T @0 (Cost of Capital) T IHCATIT SATo0l

Give the definition of Cost of Capital.

F9C FUeA  (Venture Capital) & FaT ATHITT 82

What is meant by Venture Capital?

ST gfEaT geg [y #ied (CAPM) &1 T2 919 3fiT SUIRT forfem)
Write the full form and use of the Capital Asset Pricing Model (CAPM).

AIe: U BHIP 06 W 10 dP b I SHSed U 2 | U U3 04 3ih BT 2 |

6.

7.

8.

9.

fa=ftr ¥ (Financial Analysis) % Y@ IT&<0l &1 gfera fEawor ffm)
Give a brief description of the main tools for financial analysis.

ote FwA Ot (Adequate Working Capital) FT HeIfRa &3 amer &l &0
AT

Explain the factors determining adequate working capital.

St ®¥=T & fafs Rrgiai  (Theories of Capital Structure) T F&rT # FHTeAT
Ffsm

Briefly review the different theories of capital structure.
FTTE T AT (Shareholder Value Creation) ¥ 3T FT THAT 82 THH Hgd
qT WY ST

What do you understand by Shareholder Value Creation? Highlight its importance.

10. aer gt #T @@iwT Tfdwd X (Accounting Rate of Return - ARR) fafer =

T 3T Y qHATT
Explain the merits and demerits of the Accounting Rate of Return (ARR) method of
investment evaluation.
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1. AT9E 9189 Y949 (Human Resource Management) T TTCATHT &S0
Define Human Resource Management.

2. & AU (Job Analysis) ¥ T FAT THAT 22
What do you understand by Job Analysis?

3. FHATT TIAT  (Employee Training) T &I 329 FT 8?2
What is the primary objective of Employee Training?

4. FF qeATEHA  (Job Evaluation) & FT qTead g?

What is meant by Job Evaluation?

5. sfreEntie feare  (Industrial Disputes) T qRATOT AT

Define Industrial Disputes.

AIc: U BHIP 06 W 10 dP b I SHSed U3 2 | U U3 04 3idh BT 2 |

6. TH TMSA H FIH® Y949 (Personnel Management) it et = fEa=er Hiftol

Discuss the role of Personnel Management in an organization.

7. At (Recruitment) 3T FIT  (Selection) i IHRATA & d= {ET sfaT T HIo0|

Distinguish between the processes of Recruitment and Selection.

8. fAures HeATHT  (Performance Appraisal) g T TEehr ﬁﬂ?@ v fafen =
THATU|
Explain the importance of Performance Appraisal and any two of its methods.

9. TH WWTAT da9 HLAAT (Salary Structure) & TH@ HeHhi HT FUA HITorT]

Describe the major components of an effective Salary Structure.
10. T35 forhraa f=mor 9RAT  (Grievance Handling Procedure) % qeq JLOT AT

oy HifSm

Clarify the main steps of a Grievance Handling Procedure in an organization.
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SUBJECT: HUMAN RESOURCE MANAGEMENT

ASSIGNMENT QUESTION PAPER- SECOND MAXIMUM MARKS: 30

01. =l UeF W@ B sl H B HRAT AR B |

02. favafdened T VR W STRYRAGRIT # B T3 UTUS 8 BT fard © |

03. AR P STRYRTHT & YoM U8 &I WaUFIYad R WX R IGH I4T v &1 Jeu5 8 X I SaRYRAIdH &
T I WR 3ffha fBar 2|

04. | PRI ITRYRTBT AU FEFTT D% W STHT PR IASD! ] AT U P |

Ale: U BHIG 01 W 05 AP & U TS U9 § | YD UL 02 3(F &I T

1. JqOPT AEET "91g9 Jagq  (International HRM) T 82
What is International Human Resource Management?

2. FF faE2r  (Job Description) ¥ &1 faferedr (Job Specification) § T ¥
Jqrzul
State one difference between Job Description and Job Specification.

3. FHART §AEA  (Employee Morale) & T STTHYTT 82
What is meant by Employee Morale?

4. HIAESIT J99  (Compensation Management) =T =T E D
What is the meaning of Compensation Management?

5. TASATHT ST9Td  (Organizational Climate)ah:f g o HHAATZTI
Briefly explain Organizational Climate.

AIc: U3 BHIP 06 W 10 dP & I SHSceg U & | Uddh T 04 3 BT 2 |

6. Wy § wWa HAT8F WEgT  (HRM) % |19 9 ATl TH@ qAadi 98 TH1eT
gTfer)
Highlight the major future challenges facing Human Resource Management.

7. WIHE HHETEA % TOIG9 TSLT  (Strategic Management of HR) #iT sTaemeorm

Ty Fiform

Review the concept of Strategic Management of Human Resources.

8. SIeerfh wforeror T fasm& (Manpower Training & Development) & fafdsr @ret &Y
=7 Fforal
Discuss the various benefits of Manpower Training & Development.

9. HEWR(T Waed (Participative Management) ¥ 3T FT THAT 82 THF Hged &l oIF
Ffsm

What do you understand by Participative Management? Clarify its importance.
10. =t gael  (Industrial Relations) F1 Iga€ a9 ® 99 Y4« T qra-id

(Conflict Management and Negotiation) #T {ﬁﬂw‘r qHHATZUN
Explain the role of Conflict Management and Negotiation in improving Industrial Relation




