MADHYA PRADESH BHOJ (OPEN) UNIVERSITY, BHOPAL
<& we g Wil (o) favafaener, drer

Accredited with “A” Grade by NAAC
DIPLOMA IN EVENT MANAGEMENT (SESSION JUNE-JULY, 2026)
SUBJECT: EVENT COMMUNICATION & PRESENTATION SKILLS

ASSIGNMENT QUESTION PAPER- FIRST MAXIMUM MARKS: 30

01. M U W P el # 8 BT i B

02. foeafaener g very WA ScRgRadRil # & W URAuS 8 AT a7

03. VAT PR SCRYRIST & U2 IS Bl AEEFIGEd IR WX AR ITH ST AT &1 797 &1 Y Sl STRYKIDI B
W g W 3ifed fHar 2

04. AN BT ITRYRCDT AU LTI Dbvs U ST B SHD! Uil 3qeF Il b |

AIe: TR S 01 9§ 05 T & U S U B | YD U 02 3fd &7 T |

Q:1  What are the component of effective communication?
TUTd! HaR & 9Ch T 52
Q:2  Define event communication.
3T FIR b1 URHINT B,
Q:3  Explain the written communication proposal.
ferRad aR URTa 1 e e |
Q:4  What do you mean by verbal communication?
ARG JaR F ST T FHI 57
Q:5  Explain the Use of computers for presentation skills.

TR I & Y bR & ITTNT B AT B
Al U BHIB 06 W 10 Ob P U SIUSciT U 2| UAb U 04 3P BT 2 |

Q:6  Discuss level of communication.
IR & TR R I B,
Q:7  Discuss the main element of non-verbal communication
3RMfecd JAR & T dcd WR Tl D,
Q:8  What are the element that constitute a formal letter. Elucidate?
TSRS U & B o AT 810 82 WY B
Q:9  What is the good way to start a presentation?
forf} TSICTM B YR R BT 3BT ARIbT T 87
Q:10 Define the following.
1. Computer communication
2. Electric Iron
3. Calculator

fAfeRaae! uRuItd &3,
1.5 YAR

2 ZAfICHIHRRA

3. PAHACR.

Page10of8



MADHYA PRADESH BHOJ (OPEN) UNIVERSITY, BHOPAL
<& we g Wil (o) favafaener, drer

Accredited with “A” Grade by NAAC
DIPLOMA IN EVENT MANAGEMENT (SESSION JUNE-JULY, 2026)
SUBJECT: EVENT COMMUNICATION & PRESENTATION SKILLS

ASSIGNMENT QUESTION PAPER- SECOND MAXIMUM MARKS: 30

01. WM U W B gl # & B AR w1

02. favafiene™ gRT Uer W IcRYRISERT § 8 WA YIS 8 BT 1 © |

03. VAT PR SCRYRIST & U2 IS Bl AEEFITEd IR WX AR ITH ST AT &1 797 &1 Y Sl SRYKIDI B
WM g W 3ifed fdar 2

04. AN BT ITRYRCDT AU LTI Dbvs U ST B SHD! Uil 3qeF Il b |

AIe: TR S 01 9§ 05 T & U S U B | YD U 02 3fd &7 T |

Q:1  Explain the object of communication.

IR BT I3 WY B |

Q:2  What do you mean by role of silent in communication?
TR & T B AT § 31T o1 T 82

Q:3  Explain the principle of business letter writing.
ST U TR o THgi 1 e |

Q:4  What is presentation skills?
TIfAPIIE T 82
Q:5  What are the function of a memo?

U BT BT 1 82
Al U BHIB 06 W 10 Ob P U SIUSciT U 2| UAb U 04 3P BT 2 |

Q:6  Mention two features of academic writing.

RSN R CEARERIRILCE R

Q:7  Briefly mention the advantages of editing a text.
U138 HUIGH & ATHI T T84T H Icorg B

Q:8  Explain the preview and review of a written text.
forfad ute & yafaaie 3R Teiten o) omemn &1 |

Q:9  How to create an outline for the presentation.
TR & oy FoRaT Y JIR B

Q:10 Explain the two types of electronic resume.

S SIAISICl & &l UBHRI DI ARAT i |
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DIPLOMA IN EVENT MANAGEMENT (SESSION JUNE-JULY, 2026)
SUBJECT: SPECIAL EVENTS, RESEARCH & PLANNING

ASSIGNMENT QUESTION PAPER- FIRST MAXIMUM MARKS: 30

01. I U W @I gl # & B SifaRd w1
02. foeafaener g very WA ScRgRadRil # & W URAuS 8 AT a7

03. VAT PR STRYRIST & U2 TS Bl AEEFIGEd TN WX AR ITH ST A9 &1 7797 &1 Y Sl STRYKIDI B

W g W 3ifed fHar 2
04. AT PR ITRYRIDT U IR Bew TR ST B IAD! UIah] 3faed U Py |

AIe: TR S 01 9§ 05 T & U S U B | YD U 02 3fd &7 T |

Q:1  What is research planning?
ST TISHT T 87
Q:2  How is the event format designed?
TS T UREY $HY IR o S g2
Q:3  State two objectives of organising sports events?
G RIS & 3l Ig g Ty
Q:4  What is the importance of planning in research development?
T far T Ao BT F1-91 Hed §?
Q:5  State the objective of the special event

IRy SIS & I53T Id18U|

Al U BHIB 06 W 10 Ob P U SIUSciT U 2| UAb U 04 3P BT 2 |

Q;6  Describe the categories of research plan.
ST AT &1 Aforat o1 gui Sifor

Q:7  What is the importance of dress code in research development?
YT fadmT T ST DS &1 1 7 87

Q:8  What is the importance of organizing a wedding ceremony?
S YARIE § STIoH &1 71 Hed I8l 82

Q:9  What are the important features of institutional plans?
YR o131 & Heaqul A& S 9 81 &7

Q;10 How to collect primary data of an event?

TS DT UISHRT STeT B ThiAd Hd HRd 87
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Accredited with “A” Grade by NAAC
DIPLOMA IN EVENT MANAGEMENT (SESSION JUNE-JULY, 2026)
SUBJECT: SPECIAL EVENTS, RESEARCH & PLANNING

ASSIGNMENT QUESTION PAPER- SECOND MAXIMUM MARKS: 30

01. WM U W @I gl # & B AR w1

02. foeafaener g very WA ScRgRadRil # & W URAuS 8 AT a7

03. T PR SCRYRIST & U IS Bl AEEFIGEd RN X AR IGH I AT &1 T9F &1 BY Sl S<RYKIDI B
WM g W 3ifed fdar 2

04. AN BT ITRYRCDT AU LTI Dbvs U ST B SHD! Uil 3qeF Il b |

AIe: TR HHI%G 01 9§ 05 T & U AYSad U B | YD U 02 3fF &7 T |

Q:1  What is invitation.
SITEATT T 52

Q:2  What is event management?
3dc HASHe T &7

Q:3  What is event proposal?
34 URdTd 1 57

Q:4  What is planning for corporate event?
PIIRE gdc & fQ T Ao &7

Q:5  What is research conference?

STHYH JHeH R |
Ale: U3 BHIP 06 J 10 TP B U SHS U 2 | UAD U 04 b BT 2 |

Q:6  Briefly explain various types and categories of events?
fafte TpR SR AT BT SeTel & Hay H wHensy?
Q:7  Explain the responsibility of event managers.
3dc FFoR] 1 oreR! IreET|
Q:8  Write about the signification of research.
3IHYT & Hgd & aR I forfau|
Q:9  Write are the 5C's of event management.
3de #-ee & sc fafgu)
Q:10 Write about event planning ethics and etiquette.

gdc @ Afdear ik RIvER & IR # o]
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<& we g Wil (o) favafaener, drer
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DIPLOMA IN EVENT MANAGEMENT (SESSION JUNE-JULY, 2026)
SUBJECT: ADVANCE EVENT ACCOUNTING & COSTING

ASSIGNMENT QUESTION PAPER- FIRST MAXIMUM MARKS: 30

01. WM U W @I gl # & B AR w1

02. foeafaener g very WA ScRgRadRil # & W URAuS 8 AT a7

03. VAT PR SCRYRIST & U2 IS Bl AEEFITEd IR WX AR ITH ST AT &1 797 &1 Y Sl SRYKIDI B
WM g W 3ifed fdar 2

04. AN BT ITRYRCDT AU LTI Dbvs U ST B SHD! Uil 3qeF Il b |

AIe: TR S 01 9§ 05 T & U S U B | YD U 02 3fd &7 T |

Q:1  Define budget.
§oIC DI URHTI B,
Q:2  What s as-3 cash flow statement?
AS-3 TG UaTg [Iav0r 1 52
Q:3  What is statement affair?
Wehe St Sthad J T SHU/ 32
Q:4  What is short working capital?
3o BRI ot o1 82
Q:5  What is manufacturing account?

fafmior @ = 82
Al U BHIB 06 W 10 Ob P U SIUSciT U 2| UAb U 04 3P BT 2 |

Q:6  What is breakeven point? Explain the method of breakeven point?
SibgaTUise o1 67 SebsauIsc i fafel FHEIY?

Q:7  Why is profit and loss account prepared explain the method of preparing it.
ATH-BT W1 T AR BT STl 82 38 TR &= 1 fafdy S

Q:8  Explain the preparing a cash flow analysis.
el yaTg faZelyur qOR B b1 Hichal THATET |

Q:9  Explain the rules of personal, real and nominal account with suitable examples.
IUYHd ISRV & 1Y AfdeTd, IRfads 3R 1 A Wi & g &t aredr H1 |

Q:10 Define cost accounting. Explain the characteristics and use of cost accounting.

ATTd ARgih &) URHIRNT B | AT Saih o1 faRiwdralf 3R IUTNT &) IR By |
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DIPLOMA IN EVENT MANAGEMENT (SESSION JUNE-JULY, 2026)
SUBJECT: ADVANCE EVENT ACCOUNTING & COSTING

ASSIGNMENT QUESTION PAPER- SECOND MAXIMUM MARKS: 30

01. WM U W @I gl # & B AR w1

02. foeafaener g very WA ScRgRadRil # & W URAuS 8 AT a7

03. VAT PR SCRYRIST & U2 IS Bl AEEFITEd IR WX AR ITH ST AT &1 797 &1 Y Sl SRYKIDI B
WM g W 3ifed fdar 2

04. AN BT ITRYRCDT AU LTI Dbvs U ST B SHD! Uil 3qeF Il b |

AIe: TR S 01 9§ 05 T & U S U B | YD U 02 3fd &7 T |

Q:1 What is consolidated balance sheet?
Ipfrd 9oy e | g?
Q:2  What is capital fund?
Yol A am 82
Q:3  Write characteristics of income and expenditure account.
31-0g @I 1 faRward fafeu
Q:4 What is a flexible budget?
ArIER Sofe T 32
Q:5 What do you mean by budgeting?
ToIC Y SHTHT T IR &2

Al U BHIB 06 W 10 Ob P U SIUSciT U 2| UAb U 04 3P BT 2 |

Q:6  How is the event budget evaluated?
2dc goic BT Jeuid Hd forar rdr 82

Q:7  Highlight on the feedback control system of cost.
SRT & Uiy E=01 ugfd IR Ubren Sifery |
Q:8  Describe the importance of total quality management in costing.
arTd FeiRor & gl JuredT vee & Ag@ &1 Ui By |
Q:9  Explain uses of an analysis of breakeven point?
ShSATUISC & [ARIVUT &b IUUNT Pl FHLFT?
Q:10 Explain the concept of profit and loss.
TH 3TR BT 1 STYRTN B FHATST?
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DIPLOMA IN EVENT MANAGEMENT (SESSION JUNE-JULY, 2026)
SUBJECT: EVENT MARKETING, ADVERTISING & PR.

ASSIGNMENT QUESTION PAPER- FIRST MAXIMUM MARKS: 30

01. WM U W @I gl # & B AR w1

02. foeafaener g very WA ScRgRadRil # & W URAuS 8 AT a7

03. T PR SCRYRIST & U IS Bl AEEFIGEd RN X AR IGH I AT &1 T9F &1 BY Sl S<RYKIDI B
WM g W 3ifed fdar 2

04. AN BT ITRYRCDT AU LTI Dbvs U ST B SHD! Uil 3qeF Il b |

AIe: TR S 01 9§ 05 T & U S U B | YD U 02 3fd &7 T |

Q:1  What is the role of the public in any advertisement?
fopaft 1t fammoT & e S 99 @t @ it gt 22
Q:2  Explain the types and scope of event marketing mix.
34T HTh I e & UPR IR GRR & qred] Y|
Q:3  Define market.
SR 1 TRHIT BR.
Q:4 Explain the nature of marketing.
RvF ) U5 3 e
Q:5 Write short note on image of business.

AU &1 B W Gieng fewoft ford |
Alc: U3 BHIP 06 I 10 Ob P YT IuSaiT U & | UAd U3 04 3P Bl 2 |

Q:6  Write note on branding research.
SIS Y™ WR e ford|
Q:7  Discuss the signification of advertising.
Ao & W R == By,
Q:8  What is brand advertising?
sis foqmo= @ 32
Q:9  Explain the event sponsorship.
3dc U & IR H gan|
Q:10 What types of format is prepared for advertising promotion?

33U & YRR & T {59 YR &1 UReU SUR fbar S 22
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DIPLOMA IN EVENT MANAGEMENT (SESSION JUNE-JULY, 2026)
SUBJECT: EVENT MARKETING, ADVERTISING & PR.

ASSIGNMENT QUESTION PAPER- SECOND MAXIMUM MARKS: 30

01. WM U W @I gl # & B AR w1

02. foeafaener g very WA ScRgRadRil # & W URAuS 8 AT a7

03. T PR SCRYRIST & U IS Bl AEEFIGEd RN X AR IGH I AT &1 T9F &1 BY Sl S<RYKIDI B
WM g W 3ifed fdar 2

04. AN BT ITRYRCDT AU LTI Dbvs U ST B SHD! Uil 3qeF Il b |

AIe: TR S 01 9§ 05 T & U S U B | YD U 02 3fd &7 T |

Q:1 Define advertising.
AR 1 g Y.
Q:2  What is an advertisement copy?
fasToe wfafaf & g2
Q:3  Define public relation.
SIS Bl IRUIT B |
Q:4 What do you mean by event marketing?
SdC HIGIST ¥ MY o1 IHId &2
Q:5 How is the crowd gathered for any event?

foreht oft Brdepn & forg ofis 8 uwhid gt 82
Alc: U3 BHID 06 ¥ 10 TP P YT STHScN U 2 | AP U3 04 b BT ¢ |

Q:6  Describe event promotion.
gdc YHIRH T 9UH B,
Q:7 Explain the marketing environment.
fAqU qTTaR YT 1 RS B |
Q:8 What do you mean by image designing?
S PSS § amuest @ S &>
Q:9 What is branding. Explain brand equality?
SifET o1 52 7S Sfehct 3 A AR |
Q:10 Short note (a) sponsorship (b) event management in enhancing brand image.

dfére fewguft @) graeH @) s Bfd e | gde ydeH
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