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Subject: ADVERTISING AND PUBLIC RELATION

ASSIGNMENT QUESTION PAPER — FIRST Maximum Marks: 30

IBEGEE

1,96 v &= f geafofr § foramr sifqemd 2

2. FrafaemeT g yew wefw SoeqfEawrs § & 9 A g #wAr af= e gl

3.9 w1 ITIARAET & WAF g¥ F AE@GEICEF T 99 dT 399 3°r Tuw #r
TATT TA FL ST IACIRART % TIH I u¥ sitha f&rar g

4, 9 FA IACRAHIC AIT FeAIT Feg U dfaw O 96 F07 F2 I qmEdt sq@ed
T T

qre: fRegl 5 Wl % SOY € TuF T 6 % T g

Note: Answer any 5 questions. Each question carries 6 marks.

1. SEIS F AT FT gHAd 82 A ¥ guseul

What do you understand by public relations explain in detail?
2. SHEIH F Y@ o’ ;7 g2 e ¥ frfem

What are the main tools of public relations? Write in detail.
3. I R & 99 FI9h0 § qEdTHE ®9 H qHAE0

Explain the difference between press release and press conference.

4., SEIE AT fi w@eATHS @=AT i "9EATsU)

Explain the organisational structure of the Public Relations Department.
5. fafys @wedi § SE s AfgEwrT it sE@edswdr Y "gd & GHATSu)

Explain the need and importance of Public Relations Officer in various organizations.
6. SHHUE USAAT ® GEE F gH=En)

Explain the evolution of public relations agencies.
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Ager: -

1. 947 wor wag K geateafy & Frgwr sffart 2

2. frafemme gy yea wef saeqawrst & & @iy g wear afeard g

3. 95 FA SALYREAHT F TIH Y H AraAE@E [T AT T IEH I Fuw #
TATT TA FL ST IACIRART % TIH I u¥ sitha f&rar g

4. T FF IACRART A9 ATAT Feg UY ATqw AT qF STHT FT ST Grady qq9T
T T

qre: fRegl 5 Wl % SOY € TouF T 6 i F T g

Note: Answer any 5 questions. Each question carries 6 marks.

1. UF =y SIS AGHET & QUi w0 e
Write the qualities of a good public relations officer.
2. FUNE A T AT FT THAT 82 IaTe<0 gfzd fAwaw & a9ssul
What do you understand by corporate communication? Explain in detail with examples.

3. #@iE JHIOT & FT ATTIT g? I Aigd qHATU

What is meant by brand promotion? Explain with an example.
4. gty FEr & s9eus fF F=7 gEEr g2 FEr ' guse)

What is the role of public relations in image building? Explain in detail.
5. Y8 Tefisr o@q & gasa HEia #4782 q9Aen)

What are the basic principles of press release writing? Explain.
6. SEHETE HT AGLAFAT A Hged H THATSUI

Explain the need and importance of public relations.
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IBEGEE

1,96 v w=d f geafofe § foramr sifqemd 2

2. FrafaameT g yea #w STeqasresi § g gXF TAIT g HAT A=A gl

3. 990w ITIARAET & WAF g¥ F AE@GEICEF T 9 T 399 3°r Tuw #v
TATT TA HL S STLGEART & TIH I8 X sHtha BFam gl

4, 9 FA IACYRAHIT AIT T Feg U2 dfaw T 96 F07 F2 6 qmadt s@ew
TTH H

qre: fReel 5 Wl % SOY ) TuF T 6 F T g

Note: Answer any 5 questions. Each question carries 6 marks.

1. W =97 ¥ #F=17 afyae 82 Fwar 7 awseu)
What is meant by development communication? Explain in detail.
2. Toww ¥ wE gEsE = 22 fwn ¥ awaArEu
What are the major indicators of development? Explain in detail.
3. g # d=adE TeH e e 1w uw o e
Write an essay on Five Year Plans and Development in India.
4. fFFm F Bfys smamt & e ¥ aasem
Explain in detail the various dimensions of development.
5. fawm siw amree afEdad =@ o ow uw o e
Write an article on the topic of development and social change.
6. e g=me Y Eymom 3T whEET & A ¥ /w9

Explain in detail the concept and process of development communication.
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Ager: -

1. 947 wor wag K geateafy & Frgwr sffart 2

2. frafemme gy yea wef saeqawrst & & @iy g wear afeard g

3. 95 FA SALYREAHT F TIH Y H AraAE@E [T AT T IEH I Fuw #
TITT TA FL ST IACIRART % TIH g5 u¥ stha f&mar g

4. T M IATIRART AT ATAT Feg UY ATqw AT F AT FT 00 Grady qq9q
T T

qre: fRegl 5 Wl % SOY € TouF T 6 3 T g

Note: Answer any 5 questions. Each question carries 6 marks.

1.

e d=r ¥ yqE gfaed & GEw & quaAE)

Explain in detail the main models of development communication.
s @=me " w87 e @ ")

What is meant by science communication? Explain in detail.

FO F e & SE= Arewt K giEwr w1 agAE)

Explain the role of mass media in the development of agriculture.

T # e AregEi it T w1 TEitha Him)

Explain the role of mass media in development.

aaq A ¥ F7 Jread €2 9 T # g9 i e &1 o
What is meant by sustainable development? Write the role of communication in sustainable
development.

T e § g9 ATe|t At qiEEr w e a9 aesEEn)

Explain in detail the role of mass media in rural development.
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frdar: -
1. 947 wor wag K geateafy & Frgwr sffart 2
2. frafemme gy yea wef saeqawrst & & @iy g wear afeard g
3. 95 FA SALYREAHT F TIH Y H AraAE@E [T AT T IEH I Fuw #
TATT TA FL ST IACIRART % TIH I u¥ sitha f&rar g
4. T M IATIRART AT ATAT Feg UY ATqw AT F AT FT 00 Grady qq9q
T T

qre: fRegl 5 Wl % SY € TouF T 6 % FT g

Note: Answer any 5 questions. Each question carries 6 marks.

1. 9=a § 9f=areh % Sgd 9% Fwm &1 gwsAEn)
Explain the origin and development of magazines in India.
2. BT TAEIET & T A g2 B 7 guseu)
What is meant by magazine journalism? Explain in detail.
3. ubreret & fAfesr wwrd &1 Iargeer gfgd e & gaw=ArER)
Explain in detail the different types of magazines with examples.
4. ufFaErat F U dEE F yew & fAEw ¥ gusEreu)
Explain in detail the format of writing for magazines.
5. Fa¥ TR ¥ T qredd g2 I3 gfgd e & qw=mem)
What is meant by a cover story? Explain in detail with examples.
6. el FwamEE v o &g F o uF gamEr e

Write a news story for a magazine on a contemporary topic.
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Ager: -

1. 94 wor wag K geateafs & Frgwr st 8

2. frafeeme™ gT wea o SaeqRaETe # g 9T WU g wAT AHard gl

3. 9 F SAYRTHT F TIAH Y A AraAE@E [ AT T IEH I Fww &
TATT TA FL S STLLEART & TIH I8 X sHtha BFam gl

4. T FE ITIRAHRC A9 AAAT Feg IT ATqH [T TF SHT FT Iqhr qracl qa9q
B Al

qre: fRegl 5 Wl % SY € TuF T 6 % T g

Note: Answer any 5 questions. Each question carries 6 marks.

1. TF 09 F FAAqSE T AT ¥ AHATION

Explain the layout of a magazine in detail.

2. TF GEET A FT HUSATHS 69T F [AeaT 7 g9EEn)
Explain in detail the organizational structure of a magazine organization.
3. #ei F forw @@ & Edwaret w e § awaEn)
Explain in detail the characteristics of writing for a magazine.
4, wa | wEAq fer &t & fErewaret wr forfam
Write the characteristics of any two magazines published from India.
5. S Uk TOrHT THRMAT FIAT g1 SHRT TF AASE JATT K90
You want to publish a magazine. Design a layout for it.
6. TEEHTS % Wged N L@irhd ol

Highlight the importance of magazines.
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ASSIGNMENT QUESTION PAPER — FIRST Maximum Marks: 30

frdar: -
1. 94 wor wag K geateafs & Frgwr st 8
2. At gT wea o SaeqRaETe # g 9T WU g wAT dHard gl
3. 95 FA SALYREAHT F TIH Y H AraAE@E W AT T IEH I FFww #w
TATT TA FL S STLLEART F TIH I8 92 sHtha BFar gl
4. T M IACIRART A9 ATAT Feg UY ATqW AT qF AT FT AT Grady qq9q
T T

qre: fReel 5 Wl % SOY ) TuF T 6 F T g

Note: Answer any 5 questions. Each question carries 6 marks.

1. H9= ot | FAT AfauTa 27 e ¥ "awmTeT)

What is meant by communication research? Explain in detail.
2. o ¥ THE TER FT B2

What are the main types of research?
3. oy "wEET F gt # BeEw 7 o9yEmEn)

Explain in detail the formulation of research problem.

4. oy UNEHCUAT | ST FAT AHAAT g2 T Uisedqr &1 fAgieor = fGREr S
2l
What do you understand by research hypothesis? Why is a research hypothesis
formulated?

5. Qe YTEAT T FT AT F? MY TAAT F Y@ TFRT H @)
What is meant by research design? Write the main types of research design.

6. M & srq w1 gHwa 22 Medw ¥ wqm w=w & e
What do you understand by sampling? Write the main types of sampling.
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frdar: -
1. 94 wor wag K geateafs & Frgwr st 8
2. At gT wea o SaeqRaETe # g 9T WU g wAT dHard gl
3. 95 FA SALYREAHT F TIH Y H AraAE@E W AT T IEH I FFww #w
TATT TA FL S STLLEART F TIH I8 92 sHtha BFar gl
4. T M IACIRART A9 ATAT Feg UY ATqW AT qF AT FT AT Grady qq9q
T T

qre: fReel 5 Wl % SOY ) TaF T 6 i F T g

Note: Answer any 5 questions. Each question carries 6 marks.

1. o ® TTET & FT AT gR ST F IHE TER & e
What is the meaning of data in research? Write the main types of data.
2. TATIAT AT ATIAT H AT F THATO
Explain the difference between questionnaire and schedule.
3. HTET, AIETHT T agas &0 faeaw ¥ qaaAEn)
Explain mean, median and mode in detail.
4. oy wfdeedT «@T F WIET F FHATSUl
Explain the format of research report writing.
5. oy ¥ HAAT T w EEIT  GHATRU)
Explain in detail the survey method in research.
6. sidaeq faguw wgfa w82 e & "w=en)

What is the content analysis method? Explain in detail.






