
MADHYA PRADESH BHOJ (OPEN) UNIVERSITY, BHOPAL
e/; izns’k Hkkst ¼eqDr½ fo’ofo|ky;] Hkksiky

Accredited with “A” Grade by NAAC

Page 1 of 10

MBA (MARKETING) THIRD YEAR (SESSION JUNE-JULY,2026)
SUBJECT: ADVERTISING AND SALES PROMOTIONMANAGEMENT

ASSIGNMENT QUESTION PAPER- FIRST MAXIMUMMARKS: 30

funsZ’k%&
01- lHkh iz’u Lo;a dh gLrfyfi esa gy djuk vfuok;Z gSA
02- fo’ofo|ky; }kjk iznk; l=h; mRrjiqfLrdkvksa esa gh l=h; iz’ui= gy djuk vfuok;Z gSA
03- l=h; dk;Z mRrjiqfLrdk ds izFke ì"B dks lko/kkuhiwoZd iwjk Hkjsa vkSj mlesa mlh fo"k; dk iz’ui= gy djsa tks mRrjiqfLrdk ds

izFke ì"B ij vafdr fd;k gSA
04- l=h; dk;Z mRrjiqfLrdk vius v/;;u dsUnz ij tek dj mldh ikorh vo’; izkIr djsaA

uksV% iz’u dzekad 01 ls 05 rd ds iz’u y?kqmRrjh; iz’u gSA izR;sd iz’u 02 vad dk gSA

Q.1 Explain the Meaning of Advertisement.
foKkiu dk vFkZ le>kb;s \

Q.2 What is market positioning in marketing.
foi.ku esa ekdsZV iksft’kfuax D;k gS\

Q.3 “Advertising can sell anything “Explain.
foKkiu dqN Hkh csp ldrk gS\ O;k[;k djsaA

Q.4 What Do You Understand By Word Of Mouth.
eq¡g ds opu ls vki D;k le>rs gSa \

Q.5 What is consumer behavior?
miHkksDrk O;ogkj D;k gS\

uksV% iz’u dzekad 06 ls 10 rd ds iz’u nh?kZmRrjh; iz’u gSA izR;sd iz’u 04 vad dk gSA

Q.6 Explain the Communication Process. Why Does It Play Such a Crucial Hole in Business?
lapkj izfØ;k dh O;k[;k djsa] ;g O;olk; esa bruh egRoiw.kZ Hkwfedk D;ksa fuHkkrk gS \

Q.7 Discuss the difference between primary demand stimulation and selective demand
stimulation.
izkFkfed ekax mÙkstuk vkSj p;ukRed ekax mÙkstuk ds chp varj ij ppk djsaA

Q.8 Identify your own product and built its advertising programme.
vius Loa; ds mRikn dh igpku djsa vkSj viuk foKkiu dk;ZØe cuk,aA

Q.9 Discuss the Different Types of Electronic Advertising (With Example)
mnkgj.k ds lkFk fofHkUu izdkj ds bysDVªkfud foKkiu ij ppkZ djsaA

Q.10 Explain the strategic use of sales promotion in terms of brand building, new product launch
and effectiveness.
czkaM fuekZ.k] u;s mRikn ykUp vkSj izHkko’khyrk ds lanHkZ esa fcØh lao/kZu ds j.kuhfrd v;ksx dh
O;k[;k djsaA
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MBA (MARKETING) THIRD YEAR (SESSION JUNE-JULY,2026)
SUBJECT: ADVERTISING AND SALES PROMOTIONMANAGEMENT

ASSIGNMENT QUESTION PAPER- SECOND MAXIMUMMARKS: 30

funsZ’k%&
01- lHkh iz’u Lo;a dh gLrfyfi esa gy djuk vfuok;Z gSA
02- fo’ofo|ky; }kjk iznk; l=h; mRrjiqfLrdkvksa esa gh l=h; iz’ui= gy djuk vfuok;Z gSA
03- l=h; dk;Z mRrjiqfLrdk ds izFke ì"B dks lko/kkuhiwoZd iwjk Hkjsa vkSj mlesa mlh fo"k; dk iz’ui= gy djsa tks mRrjiqfLrdk ds

izFke ì"B ij vafdr fd;k gSA
04- l=h; dk;Z mRrjiqfLrdk vius v/;;u dsUnz ij tek dj mldh ikorh vo’; izkIr djsaA

uksV% iz’u dzekad 01 ls 05 rd ds iz’u y?kqmRrjh; iz’u gSA izR;sd iz’u 02 vad dk gSA

Q.1 What is Communication process in marketing?
ekdsZfVax esa lapkj izfØ;k D;k gS\

Q.2 What does the theory of cognitive dissonance mean?
laKkukRed vlaxfu ds fl)kar dk D;k vFkZ gS\

Q.3 What do you mean by Media Planning?
ehfM;k Iykfuax ¼;kstuk½ D;k gS\

Q.4 Explain the Advertising role in the marketing process.
foi.ku izfof/k esa foKkiu dh Hkwfedk dk o.kZu djsaA

Q.5 What is Advertising VS Consumer Behavior?
foKkiu cuke miHkksDrk O;ogkj D;k gS \

uksV% iz’u dzekad 06 ls 10 rd ds iz’u nh?kZmRrjh; iz’u gSA izR;sd iz’u 04 vad dk gSA

Q.6 What are the ethical aspects and social aspects of advertising?
foKkiu ds uSfrd igyw vkSj lkekftd igyw D;k gS\

Q.7 Explain about Retail and cooperative Advertising.
[kqnjk ,oa lgdkjh foKkiu dk o.kZu djsaA

Q.8 What are the steps involved in building and Advertising Programme.
,d foKkiu dk;ZØe ds fuekZ.k esa 'kkfey dne D;k gS \

Q.9 Explain the Rationale of testing opinion & Aptitude tests.
ijh{k.k jk; vkSj ;ksX;rk ijh{k.k ds vkSfpR; dh O;k[;k djsa\

Q.10 Explain strategic Advertising& Public Service Advertising.
j.kuhfr foKkiu vkSj lkoZtfud lsok foKkiu dh O;k[;k djsa \



MADHYA PRADESH BHOJ (OPEN) UNIVERSITY, BHOPAL
e/; izns’k Hkkst ¼eqDr½ fo’ofo|ky;] Hkksiky

Accredited with “A” Grade by NAAC

Page 3 of 10

MBA (MARKETING) THIRD YEAR (SESSION JUNE-JULY,2026)
SUBJECT: CONSUMER BEHAVIOUR

ASSIGNMENT QUESTION PAPER- FIRST MAXIMUMMARKS: 30

funsZ’k%&
01- lHkh iz’u Lo;a dh gLrfyfi esa gy djuk vfuok;Z gSA
02- fo’ofo|ky; }kjk iznk; l=h; mRrjiqfLrdkvksa esa gh l=h; iz’ui= gy djuk vfuok;Z gSA
03- l=h; dk;Z mRrjiqfLrdk ds izFke ì"B dks lko/kkuhiwoZd iwjk Hkjsa vkSj mlesa mlh fo"k; dk iz’ui= gy djsa tks mRrjiqfLrdk ds

izFke ì"B ij vafdr fd;k gSA
04- l=h; dk;Z mRrjiqfLrdk vius v/;;u dsUnz ij tek dj mldh ikorh vo’; izkIr djsaA

uksV% iz’u dzekad 01 ls 05 rd ds iz’u y?kqmRrjh; iz’u gSA izR;sd iz’u 02 vad dk gSA

Q.1 What are the factors that influence Consumer Behavior?
miHkksDrk O;ogkj dks izHkkkfor djus okys dkjd D;k gS\

Q.2 What is the role of social influence on consumer behavior?
miHkksDrk O;ogkj ij lkekftd izHkko dh D;k Hkwfedk gSa\

Q.3 What is Consumer Attitude?
miHkksDrk eukof̀Ùk D;k gS \

Q.4 Write a short note on diffusion of innovation.
uokpkj ds izlkj ij ,d laf{kIr fVIi.kh fyf[k,A

Q.5 What is consumer loyalty and how it is developed.
miHkksDrk fu".k D;k gS vkSj bls dSls fodflr fd;k tkrk gSA

uksV% iz’u dzekad 06 ls 10 rd ds iz’u nh?kZmRrjh; iz’u gSA izR;sd iz’u 04 vad dk gSA

Q.6 What is Decision Process? Discuss the influence of individual and internal
Determinants on the decision process.
fu.kZ; izfØ;k D;k gSA fu.kZ; izfØ;k ij O;fDrxr ,oa ckg~; fu/kkZjdksa ds izHkko dk foospu dhft,A

Q.7 With an example explain the possible outcome of post purchase Behaviour.
,d mnkgj.k ds lkFk [kjhn ds ckn ds O;ogkj ds laHkkfor ifj.kke dh O;k[;k djsa\

Q.8 Discuss the influence of personality and self concept on buying Behaviour.
[kjhnh O;ogkj ij O;fDrRo vkSj vkRevo/kkj.kk ds izHkko ij ppkZ djsa \

Q.9 Elucidate the reference group influence in consumer Behaviour.
miHkksDrk O;ogkj esa lanHkZ lewg ds izHkko dks Li"V djsa \

Q.10 Explain the relationship between consumer behavior and marketing strategy?
miHkksDrk O;ogkj vkSj foi.ku j.kuhfr ds chp laca/k dh O;k[;k djsa\
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MBA (MARKETING) THIRD YEAR (SESSION JUNE-JULY,2026)
SUBJECT: CONSUMER BEHAVIOUR

ASSIGNMENT QUESTION PAPER- SECOND MAXIMUMMARKS: 30

funsZ’k%&
01- lHkh iz’u Lo;a dh gLrfyfi esa gy djuk vfuok;Z gSA
02- fo’ofo|ky; }kjk iznk; l=h; mRrjiqfLrdkvksa esa gh l=h; iz’ui= gy djuk vfuok;Z gSA
03- l=h; dk;Z mRrjiqfLrdk ds izFke ì"B dks lko/kkuhiwoZd iwjk Hkjsa vkSj mlesa mlh fo"k; dk iz’ui= gy djsa tks mRrjiqfLrdk ds

izFke ì"B ij vafdr fd;k gSA
04- l=h; dk;Z mRrjiqfLrdk vius v/;;u dsUnz ij tek dj mldh ikorh vo’; izkIr djsaA

uksV% iz’u dzekad 01 ls 05 rd ds iz’u y?kqmRrjh; iz’u gSA izR;sd iz’u 02 vad dk gSA

Q.1 What is consumer Behavior?
miHkksDrk O;ogkj D;k gS \

Q.2 How does personal values impact consumer behavior?
O;fDrxr ewY; miHkksDrk O;ogkj dks dSls izHkkfor djrs gSa\

Q.3 What is role of perception in advertising and marketing?
foKkiu vkSj foi.ku esa /kkj.kk dh D;k Hkwfedk gSa\

Q.4 What is the role of opinion Leader?
jktusrk dh Hkwfedk D;k gS \

Q.5 What is industrial buying behavior?
vkS/kksfxd [kjhn O;ogkj D;k gS \

uksV% iz’u dzekad 06 ls 10 rd ds iz’u nh?kZmRrjh; iz’u gSA izR;sd iz’u 04 vad dk gSA

Q.6 What is consumer learning, how does it affect consumer behavior decision making
consumer?
miHkksDrk f’k{k.k D;k gksrk gSA ;g miHkksDrk O;ogkj ij dSls izHkko Mkyrk gSa\

Q.7 What is the difference between a need and, wants in consumer behavior?
miHkksDrk O;ogkj esa vko’;drk vkSj bPNk ds chp D;k varj gSa\

Q.8 What is a self-concept & discuss the join types of self-concept?
vkRe vo/kkj.kk D;k gS vkSj pkj izdkj dh vkRe vo/kkj.kk ij ppkZ djsa \

Q.9 What are the stages of diffusion?
izlkj ds pj.k D;k gS \

Q.10 Describe models of consumer behavior.
miHkksDrk O;ogkj ds ekWMy dk o.kZu dhft,A
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MBA (MARKETING) THIRD YEAR (SESSION JUNE-JULY,2026)

SUBJECT: INTERNATIONAL MARKETING

ASSIGNMENT QUESTION PAPER- FIRST MAXIMUMMARKS: 30

funsZ’k%&
01- lHkh iz’u Lo;a dh gLrfyfi esa gy djuk vfuok;Z gSA
02- fo’ofo|ky; }kjk iznk; l=h; mRrjiqfLrdkvksa esa gh l=h; iz’ui= gy djuk vfuok;Z gSA
03- l=h; dk;Z mRrjiqfLrdk ds izFke ì"B dks lko/kkuhiwoZd iwjk Hkjsa vkSj mlesa mlh fo"k; dk iz’ui= gy djsa tks mRrjiqfLrdk ds

izFke ì"B ij vafdr fd;k gSA
04- l=h; dk;Z mRrjiqfLrdk vius v/;;u dsUnz ij tek dj mldh ikorh vo’; izkIr djsaA

uksV% iz’u dzekad 01 ls 05 rd ds iz’u y?kqmRrjh; iz’u gSA izR;sd iz’u 02 vad dk gSA

Q.1 What is the concept of International Marketing?
varjk"Vªh; foi.ku dh vo/kkj.kk D;k gS \

Q.2 What is pricing and distribution strategy?
ewY;k fu/kkZj.k vkSj forj.k j.kuhfr D;k gS\

Q.3 What is the policy of India Regarding Import and Export?
vk;kr vkSj fu;kZr ds laca/k esa Hkkjr dh uhfr D;k gS \

Q.4 What are the document needed to comply with Export procedures.
fu;kZr izfØ;kvksa dk vuqikyu djus ds fy;s vko’;d nLrkost D;k gSa \

Q.5 What are the issues involved in international product policy decisions.
varjkZ"Vªh; mRikn uhfr fu.kZ;ksa esa dkSu ls eqÌs 'kkfey gaS \

uksV% iz’u dzekad 06 ls 10 rd ds iz’u nh?kZmRrjh; iz’u gSA izR;sd iz’u 04 vad dk gSA

Q.6 What is the deference between UNCTAD and WTO?
vadjkM vkSj fo’o O;kikj laxBu esa D;k varj gS \

Q.7 What are the five major trade agreements?
ik¡p izeq[k O;kikj le>kSrs dkSuls gS \

Q.8 Explain the distinction between International Marketing and International trades?
varjkZ"Vªh; foi.ku ,oa varjkZ"Vªh; O;kikj ds varj dh O;k[;k djsa\

Q.9 What Documents of required when using letter of credit as payment method.
Hkqxrku fof/k ds :i esa lk[k i= dk mi;ksx djrs le; fdu nLrkostksa dh vko’;drk gksrh gS\

Q.10 How can international marketing extend the life cycle of a product.
varjkZ"Vªh; foi.ku fdlh mRikn ds thou pØ dks dSls c<+k ldrk gS \



MADHYA PRADESH BHOJ (OPEN) UNIVERSITY, BHOPAL
e/; izns’k Hkkst ¼eqDr½ fo’ofo|ky;] Hkksiky

Accredited with “A” Grade by NAAC

Page 6 of 10

MBA (MARKETING) THIRD YEAR (SESSION JUNE-JULY,2026)

SUBJECT: INTERNATIONAL MARKETING

ASSIGNMENT QUESTION PAPER- SECOND MAXIMUMMARKS: 30

funsZ’k%&
01- lHkh iz’u Lo;a dh gLrfyfi esa gy djuk vfuok;Z gSA
02- fo’ofo|ky; }kjk iznk; l=h; mRrjiqfLrdkvksa esa gh l=h; iz’ui= gy djuk vfuok;Z gSA
03- l=h; dk;Z mRrjiqfLrdk ds izFke ì"B dks lko/kkuhiwoZd iwjk Hkjsa vkSj mlesa mlh fo"k; dk iz’ui= gy djsa tks mRrjiqfLrdk ds

izFke ì"B ij vafdr fd;k gSA
04- l=h; dk;Z mRrjiqfLrdk vius v/;;u dsUnz ij tek dj mldh ikorh vo’; izkIr djsaA

uksV% iz’u dzekad 01 ls 05 rd ds iz’u y?kqmRrjh; iz’u gSA izR;sd iz’u 02 vad dk gSA

Q.1 What is the concept of International Marketing?
varjk"Vªh; foi.ku dh vo/kkj.kk D;k gS \

Q.2 What are types of bilateral Agreements?
f}i{kh; le>kSrksa dk izdkj D;k gS \

Q.3 What is a public sector trading agency?
lkoZtfud {ks= dh O;kikfjd ,tsafl;k D;k gS \

Q.4 Describe export quotations.
fu;kZr dksVs’ku dk o.kZu djsa \

Q.5 Explain the export registration procedure.
fu;kZr iath;u izfØ;k dk o.kZu djsaA

uksV% iz’u dzekad 06 ls 10 rd ds iz’u nh?kZmRrjh; iz’u gSA izR;sd iz’u 04 vad dk gSA

Q.6 What is the IMF & World Bank’s relationship to world trade organization WTO.
fo'o O;kikj laxBu MCY;wVhvks ds lkFk vkbZ,e,Q vkSj fo’o cSad dk laca/k D;k gS \

Q.7 What are the fiscal & non fiscal barriers in International business? Explain.
varjkZ"Vªh; O;kikj esa jktdks"kh; vkSj xSj jktdks"kh; ck/kk,a D;k gS \ le>kb;sA

Q.8 What is Import & Export policy Explain its features in India.
vk;kr vkSj fu;kZr uhfr D;k gS \ Hkkjr esa bldh fo’ks"krkvksa dh O;k[;k djsaA

Q.9 What is the difference between shipping & transportation and its importance?
f'kfiax vkSj VªkaliksVs’ku esa D;k varj gS vkSj bldk D;k egRo gSA

Q.10 Explain the pricing strategy & distribution strategy.
ewY; fu/kkZj.k j.kuhfr vkSj forj.k j.kuhfr dh O;k[;k djsa \
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MBA (MARKETING) THIRD YEAR (SESSION JUNE-JULY,2026)
SUBJECT: SERVICE MARKETING

ASSIGNMENT QUESTION PAPER- FIRST MAXIMUMMARKS: 30

funsZ’k%&
01- lHkh iz’u Lo;a dh gLrfyfi esa gy djuk vfuok;Z gSA
02- fo’ofo|ky; }kjk iznk; l=h; mRrjiqfLrdkvksa esa gh l=h; iz’ui= gy djuk vfuok;Z gSA
03- l=h; dk;Z mRrjiqfLrdk ds izFke ì"B dks lko/kkuhiwoZd iwjk Hkjsa vkSj mlesa mlh fo"k; dk iz’ui= gy djsa tks mRrjiqfLrdk ds

izFke ì"B ij vafdr fd;k gSA
04- l=h; dk;Z mRrjiqfLrdk vius v/;;u dsUnz ij tek dj mldh ikorh vo’; izkIr djsaA

uksV% iz’u dzekad 01 ls 05 rd ds iz’u y?kqmRrjh; iz’u gSA izR;sd iz’u 02 vad dk gSA

Q.1 What are the unique characteristics of service?
Lksokvkas dh vuwBh fo’ks"krk,a D;k gS \

Q.2 How you classify service on the basis of tangible action.
ewrZ dk;Zokgh ds vk/kkj ij vki lsokvksa dks dSls oxhZÑr djrs gSa \

Q.3 What is meant by service strategy?
lsok j.kuhfr ls D;k rkRi;Z gS \

Q.4 What is role of customer in service marketing?
lsok foi.ku esa xzkgd lsok dh D;k Hkwfedk gSa\

Q.5 How does service marketing mix differ from the traditional marketing mix?
feJ.k ls fdl izdkj fHkUu gSa\

uksV% iz’u dzekad 06 ls 10 rd ds iz’u nh?kZmRrjh; iz’u gSA izR;sd iz’u 04 vad dk gSA

Q.6 Differentiate between goods marketing and service marketing.
eky foi.ku vkSj lsok foi.ku ds chp varj djsa \

Q.7 Explain the stages of service product Development.
lsok mRikn fodkl ds pj.kksa dh O;k[;k djsa \

Q.8 Explain the factors influencing consumer behavior in service marketing.
lsok foi.ku esa miHkksDrk O;ogkj dks izHkkfor djus okys dkjdksa dh O;k[;k djsa \

Q.9 What are some emerging trends in service marketing and how are they likely to impact the
service industry in the coming year?
lsok foi.ku esa dqN mHkjrh izof̀r;kWa D;k gSa] vkSj vkus okys o"kksZa esa lsok m|ksx ij muds D;k
izHkko iM+us dh laHkouk gSaA

Q.10 Explain Indian scenario of service marketing.
lsok foi.ku dk Hkkjrh; ifjos’k esa orZeku ifjn’̀; dh O;k[;k djsaA
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MBA (MARKETING) THIRD YEAR (SESSION JUNE-JULY,2026)
SUBJECT: SERVICE MARKETING

ASSIGNMENT QUESTION PAPER- SECOND MAXIMUMMARKS: 30

funsZ’k%&
01- lHkh iz’u Lo;a dh gLrfyfi esa gy djuk vfuok;Z gSA
02- fo’ofo|ky; }kjk iznk; l=h; mRrjiqfLrdkvksa esa gh l=h; iz’ui= gy djuk vfuok;Z gSA
03- l=h; dk;Z mRrjiqfLrdk ds izFke ì"B dks lko/kkuhiwoZd iwjk Hkjsa vkSj mlesa mlh fo"k; dk iz’ui= gy djsa tks mRrjiqfLrdk ds

izFke ì"B ij vafdr fd;k gSA
04- l=h; dk;Z mRrjiqfLrdk vius v/;;u dsUnz ij tek dj mldh ikorh vo’; izkIr djsaA

uksV% iz’u dzekad 01 ls 05 rd ds iz’u y?kqmRrjh; iz’u gSA izR;sd iz’u 02 vad dk gSA

Q.1 What is the importance of service quality in service marketing?
lsok foi.ku esa lsok xq.koRrk dk D;k egRo gS\

Q.2 Discuss the service product development and service encounter.
lsok mRikn fodkl vkSj lsok eqBHksM+ ij ppkZ djsa \

Q.3 What is Service Management Trinity?
lsok izca/ku fVªfuVh D;k gS \

Q.4 Explain Advertising and Principles Branding.
foKkiu vkSj czkafMax ds fl)karksa dh O;k[;k djsa \

Q.5 How can service providers use customer feedback to improve their marketing efforts?
lsok iznkrk vius foi.ku iz;k’kksa dks csgrj cukus ds fy, xzkgdksa dh izfrfØ;k dk mi;ksx dSls
dj ldrs gSa\

uksV% iz’u dzekad 06 ls 10 rd ds iz’u nh?kZmRrjh; iz’u gSA izR;sd iz’u 04 vad dk gSA

Q.6 What are the key challenges that marketers faces in marketing services? How can they
overcome these challenges?
foi.ku lsokvksa esa foi.ku du izeq[k pqukSfr;ksa dk lkeuk djrs gS\ os bu pquksfr;ksa ls dSls ij ik
ldrs gSa\

Q.7 What are the key elements of a successful service marketing campaign?
,d lQy lsok foi.ku vfHk;ku ds izeq[k rRo D;k gSa\

Q.8 Explain the Feature of Service Consumer Behavior.
lsok miHkksDrk O;ogkj dh fo’ks"krkvksa dh O;k[;k djsaA

Q.9 What is Management? Explain Its
a) Recovery Management
b) Relationship Management
izca/ku D;k gS

a) olwyh izca/ku
b) laca/k izca/ku dh O;k[;k dhft,A

Q.10 What is Marketing of Financial Services & discuss it Characteristics.
foÙkh; lsokvksa dk foi.ku D;k gS vkSj bldh fo’ks"krkvksa ij ppkZ djsaa\
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MBA (MARKETING) THIRD YEAR (SESSION JUNE-JULY,2026)
SUBJECT: SALES AND DISTRIBUTION MANAGEMENT

ASSIGNMENT QUESTION PAPER- FIRST MAXIMUMMARKS: 30

funsZ’k%&
01- lHkh iz’u Lo;a dh gLrfyfi esa gy djuk vfuok;Z gSA
02- fo’ofo|ky; }kjk iznk; l=h; mRrjiqfLrdkvksa esa gh l=h; iz’ui= gy djuk vfuok;Z gSA
03- l=h; dk;Z mRrjiqfLrdk ds izFke ì"B dks lko/kkuhiwoZd iwjk Hkjsa vkSj mlesa mlh fo"k; dk iz’ui= gy djsa tks mRrjiqfLrdk ds

izFke ì"B ij vafdr fd;k gSA
04- l=h; dk;Z mRrjiqfLrdk vius v/;;u dsUnz ij tek dj mldh ikorh vo’; izkIr djsaA

uksV% iz’u dzekad 01 ls 05 rd ds iz’u y?kqmRrjh; iz’u gSA izR;sd iz’u 02 vad dk gSA

Q.1 What are the three Major Objectives of Sales Managements?
fcØh izca/ku ds 03 izeq[k mÌs’; D;k gSa \

Q.2 What are the Various Steps Involved in Sales Training.
fcØh izf’k{k.k esa 'kkfey fofHkUu pj.k D;k gSa \

Q.3 How do you evaluate a Sales Training Programme?
vki fcØh izf’k{k.k dk;ZØe dk ewY;kadu dSls djrs gaS \

Q.4 What are the Major Function of Marketing Channels.
foi.ku pSuyksa ds izeq[k dk;Z D;k gaS \

Q.5 How do you assess the Preferences of Marketing Channels?
vki ekdsZfVax pSuyksa dh ojh;rk dk vkdyu dSls djrs gaS \

uksV% iz’u dzekad 06 ls 10 rd ds iz’u nh?kZmRrjh; iz’u gSA izR;sd iz’u 04 vad dk gSA

Q.6 What is the process of Recruiting and Selecting Sales personnel?
fcØh dfeZ;ksa dh HkrhZ vkSj p;u dh izfØ;k D;k gS \

Q.7 What Points should be kept in mind white designing a Compensation system in the
Organization.
laxBu esa {kfriwfrZ iz.kkyh dks fMtkbu djrs le; fdu ckrksa dks /;ku esa j[kk tkuk pkfg,\

Q.8 What Criteria Should a Sales Manager Use While Designing the Sales territories?
fcØh {ks=ksa dks fMtkbu djrs le; ,d fcØh izca/kd dks fdu ekin.Mksa dk mi;ksx djuk pkfg;sA

Q.9 What are the Three Distribution Channel Attributes Used in Channel Planning.
pSuy fu;kstu esa mi;ksx dh tkus okyh rhu forj.k pSuy fo’ks"krk,a D;k gS \

Q.10 What are the Essential Elements of an International Marketing Channel?
varjkZ"Vªh; foi.ku pSuy ds vko’;d rRo D;k gSa \
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ASSIGNMENT QUESTION PAPER- SECOND MAXIMUMMARKS: 30

funsZ’k%&
01- lHkh iz’u Lo;a dh gLrfyfi esa gy djuk vfuok;Z gSA
02- fo’ofo|ky; }kjk iznk; l=h; mRrjiqfLrdkvksa esa gh l=h; iz’ui= gy djuk vfuok;Z gSA
03- l=h; dk;Z mRrjiqfLrdk ds izFke ì"B dks lko/kkuhiwoZd iwjk Hkjsa vkSj mlesa mlh fo"k; dk iz’ui= gy djsa tks mRrjiqfLrdk ds

izFke ì"B ij vafdr fd;k gSA
04- l=h; dk;Z mRrjiqfLrdk vius v/;;u dsUnz ij tek dj mldh ikorh vo’; izkIr djsaA

uksV% iz’u dzekad 01 ls 05 rd ds iz’u y?kqmRrjh; iz’u gSA izR;sd iz’u 02 vad dk gSA
Q.1 Explain the nature of Sales Managements?

foØ; izca/k ds izd̀fr dk o.kZu djsaA
Q.2 What is Sales Training Programme.

fcØh izf’k{k.k dk;ZØe D;k gS \
Q.3 Difference between sales cost and cost analysis.

fcØh ykxr vkSj ykxr fo’ys"k.k ds chp varj crkb;s\
Q.4 What is logistic of Distribution in a Business?

,d O;olk; esa forj.k dk jln D;k gS \
Q.5 What is International Marketing Channel?

varjkZ"Vªh; foi.ku pSuy D;k gS \

uksV% iz’u dzekad 06 ls 10 rd ds iz’u nh?kZmRrjh; iz’u gSA izR;sd iz’u 04 vad dk gSA

Q.6 Explain Recruitment process of sales personal.
fcØh dfeZ;ksa dh HkrhZ izfØ;k dh O;k[;k djsaA

Q.7 Explain Compensation Plans.
eqvkotk ;kstukvksa dh O;k[;k djsa\

Q.8 Explain Managing & Developing sales Evaluation Programme.
izca/ku dh O;k[;k djs \ fcØh ewY;kadu dk;ZØe fodflr djuk le>kb;sA

Q.9 Explain about assessing performance of marketing channels.
foi.ku pSuy ds izn’kZu dk vkdyu ds ckjs esa o.kZu djsaA

Q.10 Explain Process & Importance of International Marketing Channel.
vkiwfrZdrkZvksa ds varjkZ"Vªh; foi.ku pSuy dh izfØ;k vkSj egRo dh O;k[;k djsaA


