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Q:1  What 1s Wntten Communication? What are the main challenges in writfen communication?
Torfiaa wewer 71 £ 7 foifian Suue &) 9@ sad 3491 & 7

Q2  What do vou mean by verbal commumcation?

HifEE §aR § S0 # 99 87

Q:3  Explain the written communication proposal.
o JoR v i ogre i

Q4 Define event commumnication.
Ao HOR &I GRUTET $1.

;5 What do vou mean by “Marketing Mix" ? Explain process of Marketing Mix.
fagor= ey 9 ey =07 99 £ ¢ fAuvs e =7 wfEa = 9usEg |

AIS: U9 S99 06 ¥ 10 TP @ ¥IT SrHgad 999 B | Fol® 99T 04 S @7 B

Q:6  What are the element that constitute a formal letter. Elucidate?

THHAITRS 73 § P9 0 TN 5 o7 TP Hiwe|
Q:7 Discuss the main element of non-verbal communication
e S9N & T 0d X 991 &Y
Q:8  Daiscuss level of communication.
AR & W R 94 L.
Q9  What is the good way to start a presentation?
feit Toie M &l W[ S BT o3l At ol 87
Q:10 Define the following,
1. Computer communication
2_Electric Tron
3. Calculator
Fafigas oTRHNE $1
1P HOR
2 SeligedE A
3. BB,
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Q:1 How to create an outline for the presentation.
e 3 Forg e B0 R

Q:2  What do vou mean by role of silent in communication?
HER T HH &1 YiE § 39 7 999 67

Q:3  Explain the principle of business letter writing.
GHID U T o (GG i oiTed Bl

Q:4  What are the function of 2 memo?
M9 ST S/ 741 82

Q:5  What is presentation skills?
TR 12T T 27

Hie: 99 @@ 06 ¥ 10 G0 & I¥7 SiHgad U9 € | Tl® UF 04 39 @1 § |

Q6 What do vou mean by verbal communication? Describe ts importance and limitations 1in
Business Communication.
Hiftgs HUUY W W9 99T 99Sd © WgEigs 99 ¥ I94 950G U9 209 & 9HEEy |
Q:7  Explain the object of communication
TR B G590 WP |
Q:8  Explain the preview and review of a written text.
fofad urs & galasie R THieT &1 eorem i
Q:9  Briefly mention the advantages of editing a text.
U1 HO1e & Tl &1 947 § 9o Bl
Q:10 What 15 “Brand” ? Explam the significance of a good ‘Brand’.
Fie | E ? UTF F=0 A B [auwad SaEd |
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Q:1  What is Special events? Explain 1ts with example.

e e @ € 7 39 gemvn ded 9eenEd |
Q:2  What is the importance of planning in research development?

HE [ § 9o &1 301-50 U5 o2

Q3 State two objectives of organising sports events?
T HEH @ &l 353 a15Y]

Q-4 How 15 the event format designed?
HRE 1 WY 54 o0 1 9 87

Q:5  State the objective of the special event
ST e & T ®i 9 Siee Aegs g 7
HIC: U¥T TH® 06 ¥ 10 TH P TET SMHOCd T £ | TIP T 04 S BT § |
Q:6  Explain objectives of event proposal.
et e s e e
Q:7  What is the importance of dress code n research development?
HIEYH fiF § $9 $is & 7 Hd o7
Q8  How to collect primary data of an event?
HETE 1 HISH STel Bl THHd o4 P o7
Q-9  What are the important features of institutional plans?
HRIFTT Thael & Aeadul Uam S ¥ 1 o7
Q:10 What is the importance of orgamzing a wedding ceremony?

et THRIE | A %1 o0 Hed 1501 57
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Q:1  What is event management? Explain 1ts types.
Q:2  What is event management?
Sde Hoie #1 87
Q3 What 1s invitation.
S T &7
Q:4  What is planning for corporate event?
BIE $a€ 3 [T F1 TIoF &7
Q:5  What is research conference?

HIHYH T a6 |
e U9 BHG 08 § 10 T $ Wi SrHgweg Y99 £ | TS 99T 04 3@ @ 2|

Q6 What are the element of a special event ? Explain
fa¥e Zdcd & o @ =Rl Sy |
Q:7  Explain the responsibility of event managers.
sde Ao &1 Forear] THesy |
Q:8  Bnefly explamn various types and categories of events?
fafE TR 3R AT & s & J40 F e
Q9  Write are the 5C's of event management.
gde Beie ¥ 5c fafam

Q:10 Write about event planning ethics and etiquette.

zde w Aftsar ot RvEr & e | )
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Q1 What 15 planning? Write the planning tools.
e & & 7 I F dd s ey |
Q:2  What iz short working capital?
g SR ol &1 57
Q:3  What 1s statement affair?
wedie JHiF Hhad & 707 S 22
Q4  What 1s as-3 cash flow statement?
AS-3 TS HaTs [Gav0 741 &7
Q:5  What is manufacturing account?

RfFmrEm s g,

IS U¥ $HF 06 ¥ 10 TP & Wi SrHId 939 B | TS 99T 04 3F & 2

Q:6  What iz breakeven poimt? Explain the method of breakeven point?
SPeauise F1 57 §Hsa-ulse & [y THHEL?
Q:7 Define cost accounting. Explain the characteristics and use of cost accounting.
TR SEie &l TR S| T i & [aRIaaisi S STanT ) sared] B
Q:8  Explain the prepanng a cash flow analysis.
Al HaTs SRe O S B Wi SHeE
Q:9  Explamn the rules of personal, real and nominal account with suitable examples.
TUIET SaTeYUll & WY SfekiTd, aRaide SR A HE € & HaH] 31 e B
Q:10 Why 15 profit and loss account prepared explain the method of prepaning it.

TTH-EIA T 1 9O o o 57 58 9OR & 31 oy sasul
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Q:1 Wrtte the objectives of preparing event proposal
FEFT I & Te=vd ferhay |
Q:2 Whatis capital fund?
duil Ff T 82
Q3  Write characteristics of income and expenditure account.
RI-o0T W 1 [aReand e
Q4 What 15 consolidated balance sheet?
HepTed acid =i &0 B2
Q:5 Define the financial control system?
fasi = g2fa &= T9EET|

IS U¥ $HF 06 ¥ 10 TP & Wi SrHId 939 B | TS 99T 04 3F & 2

Q6 Define break even point? Write the budget importance.
wHg=ne fig 701 £ ? 99c & 95 W W SNy |

Q:7  Highlight on the feedback control system of cost.
TG & WG FEE0 Usid O) e S|

Q-8  Describe the importance of total quality management in costing,
TRTG R § Sru) uie w6 F AEd & auE He

Q:9  Explain uses of an analysis of breakeven point?
SPHEadISe o QLo &5 JUANT &) FHHISE?

Q:10 Explain the concept of profit and loss.
T X 51 1 SITERN & GHET?
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Q:1 Explain the nature of marketing.
fauuH &t wesla @1 saren S
Q:2 Explam the types and scope of event marketing mix.
SaC TidieT ey & UeR SR S/ &I e Y
Q:3 Define market.
TOIR 1 G HY,
(-4 What 1s the role of the public 1n any advertisement?
Tt +ff fammro & forg o e &1 Wi B 2

Q:5 Write short note on image of business.

I %I Bid g Higne ol ferd|
e U9 BHG 08 § 10 T $ Wi SrHgweg Y99 £ | TS 99T 04 3@ @ 2|

Q6 Define public relations and enumerate the tools of public relations?

TETS B INHING $Y AR TS B SUSI0N P T Y 2
Q-7  Discuss the signification of advertising.

B9 % AgE W Th L
Q:8  What 1s brand advertising?
sis A F 8
Q9  Explain the event sponsorship.
Sde UMiH & S H san|

Q:10 What 1s event budget? What are the key factors to be considered while prepanng the budget?
SdE Suic 1§ ? §ule OO SYd 9H o g B! O AR faar wen i
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Q:1 Define advertising.
[EEIEEEaR RS lEn
Q:2 What 1s an advertisement copy?
Tera wfafalt = g2
Q3 Define public relation
TE TS Bl gReHIG B
Q-4 What do vou mean by event marketing?
SaC AIGIeT § 3 71 99 67
Q:5 How 15 the crowd gathered for any event?

&3 off Frden & forg ofis F9 T B &
IS U¥ $HF 06 ¥ 10 TP & Wi SrHId 939 B | TS 99T 04 3F & 2

Q6 What do you mean by media? Briefly explains the advantages of using mediaas a
communication tool for an event.

HiEa1 § 39T 301 Hoas o ? 4] 9o & [0 HaR Ul & &4 § s &1 990 &
@ T 1 HAY H THEEY |
Q:7 Explain the marketing environment.
T4 SIrET i e S|
Q:8 What do you mean by image designing?
U TSag T 9 3191 =1 ST 62
Q:9 Whatis branding. Explain brand equality?
FifET &1 52 §1S e &) T Y |
Q:10 Short note (a) sponsorship (b) event management in enhancing brand image.

Higr feoult (o) wrte (&) §is Bid sgH  5de uey
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