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2 el; in’k Wit leDri fo’ofo Jky';] Hiky
Accredited with “A” Grade by NAAC

DIPLOMA IN EVENT MANAGEMENT (SESSION 2024-25) (June-July)
SUBJECT: EVENT COMMUNICATION & PRESENTATION SKILLS

ASSIGNMENT QUESTION PAPER- FIRST MAXIMUM MARKS: 30

fun’fi&

01- IHh i’u Lo; dh glrfyfi e gy djuk viuok; gA

02- fo’ofoky; gk ink; B=h; mRrjifLrdkvk e gh I=h; i’ui= gy djuk viuok; gA

03- I=h; dk; mRrjiflrdk d iFke 1"B dk Bko/kkuhiod ijk tkj vkj mBe mih fo'k; dk i’ui= gy dj tk mRrjiflrdk d
iFke i'B 1j vidr fd;k gA

04- 1=h; dk; mRrjifLrdk viu v/;;u din ij tek dj mBdh ikorh vo’; ikir djA

ukv¥ 1’u dekd 01 1105 rd d i’u y*mRrjh; i’u gA iR;d i’u 02 vd dk gA

Q:1  What is Written Communication? What are the main challenges in written communication?
fyf[kr ik Dzk g \ fyf[kr Bi'kk oh ie[k ckik; D3k g \
Q:2  What do you mean by verbal communication?
HIRI® TR § 319 T T &7
Q:3  Explain the written communication proposal.
ferRed TaR URdTd &1 SR |
Q:4  Define event communication.
Q:5 Whatdo you mean by ‘Marketing Mix’ ? Explain process of Marketing Mix.
foi.ku feJ.k I vki D;k le>r g \ foi.ku fed.k dh ifd;k dk Be>kb;A

ukvi i’u dekd 06 11 10 rd di i’u nt%mRrjh; #’u gA iR;d i’u 04 vd dk gA

Q:6  What are the element that constitute a formal letter. Elucidate?
TSI T § $HY ded Ao 8 87 Wy S|
Q:7  Discuss the main element of non-verbal communication
3{=Mfead TIR & T dd R Tl By,
Q:8  Discuss level of communication.
YR & TR R T By,
Q:9  What is the good way to start a presentation?
fohdl TSR B! L& B BT DT dRIhT T 37
Q:10 Define the following.
1. Computer communication
2. Electric Iron
3. Calculator

BEINIEREARIRTIERECRS
1. PR IR

2.3l HIARA
3.HAHACR.
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MADHYA PRADESH BHOJ (OPEN) UNIVERSITY, BHOPAL
2 el; in’k Wit leDri fo’ofo Jky';] Hiky
Accredited with “A” Grade by NAAC

DIPLOMA IN EVENT MANAGEMENT (SESSION 2024-25) (June-July)
SUBJECT: EVENT COMMUNICATION & PRESENTATION SKILLS

ASSIGNMENT QUESTION PAPER- SECOND MAXIMUM MARKS: 30

fun’ki&
01- IHh i’u Lo; dh glrfyfi e gy djuk viuok; gA
02- fo’ofoky; gk ink; B=h; mRrjifLrdkvk e gh I=h; i’ui= gy djuk viuok; gA
03- 1=h; di; mirjiflrdk d iFie i'B dk Do/uliod ijk Hj vij mie mlh fo'k; db i’ui= gy dj t mrjifLrdk d
iFke i'B 1j vidr fd;k gA
04- 1=h; dk; mRrjifLrdk viu v/;;u din ij tek dj mBdh ikorh vo’; ikir djA
ukv¥ 1’u dekd 01 1105 rd d i’u y*mRrjh; i’u gA iR;d i’u 02 vd dk gA
Q:1  How to create an outline for the presentation.
T & oI T oaT H IR B |
Q:2  What do you mean by role of silent in communication?
TR 7 T4 B YfpT § 3T 1 e 72
Q:3  Explain the principle of business letter writing.
HTAHIRD U= A & RIGid b1 SR Bl |
Q:4  What are the function of a memo?
0 &1 B T 57
Q:5  What is presentation skills?

TRfap e T 82
ukvi i’u dekd 06 11 10 rd di i’u nt%mRrjh; #’u gA iR;d i’u 04 vd dk gA

Q:6  What do you mean by verbal communication? Describe its importance and limitations in
Business Communication.

elf[kd Bi'%.k B vki D;k Be>r g 0;kolkf;d Bi'k.k e bld egRo ,0 nkkk dk Be>kb;A

Q:7  Explain the object of communication.

TR BT e 3T WY B1 |
Q:8  Explain the preview and review of a written text.
fofad ure & gafadie ok Ieiten &1 sarer &3 |
Q:9  Briefly mention the advantages of editing a text.
UTS Ul & ArHl 1 Hau § ok B |

Q:10 Whatis ‘Brand’ ? Explain the significance of a good ‘Brand’.
ckM D;k g \ ,d VPN ckM dh fo’k'krk; crib;A
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2 el; in’k Wit leDri fo’ofo Jky';] Hiky
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DIPLOMA IN EVENT MANAGEMENT (SESSION 2024-25) (June-July)
SUBIJECT: SPECIAL EVENTS, RESEARCH & PLANNING

ASSIGNMENT QUESTION PAPER- FIRST MAXIMUM MARKS: 30

fun’fi&

01- IHh i’u Lo; dh glrfyfi e gy djuk viuok; gA

02- fo’ofoky; gk ink; B=h; mRrjifLrdkvk e gh I=h; i’ui= gy djuk viuok; gA

03- I=h; dk; mRrjiflrdk d iFke 1"B dk Bko/kkuhiod ijk tkj vkj mBe mih fo'k; dk i’ui= gy dj tk mRrjiflrdk d
iFke i'B 1j vidr fd;k gA

04- 1=h; dk; mRrjifLrdk viu v/;;u din ij tek dj mBdh ikorh vo’; ikir djA

ukv¥ 1’u dekd 01 1105 rd d i’u y*mRrjh; i’u gA iR;d i’u 02 vd dk gA

Q:1  What is Special events? Explain its with example.

fo"k'k vk;ktu D;k g \ bl mnkgj.k Rfgr Te>kb;A

Q:2  What is the importance of planning in research development?
YT AT & TIoHT &1 F1-31 Hed o7
Q:3  State two objectives of organising sports events?

WA oA & &l 3= 9dzy|

Q:4  How is the event format designed?
3MTATS BT UREY B (AR T §ire g7
Q:5  State the objective of the special event
ofMx Iykuj d fy, dku I di’ky vio’;d g \
uktv¥ i’u dekd 06 1110 rd d i’u ntkmRrjh; i’u gA iR;d i’u 04 vd dk gA

Q;6  Explain objectives of event proposal.
boVI d iLrko d mnn’;k dh 0;k[;k djA

Q:7  What is the importance of dress code in research development?
YT b o $U HIS &1 1 Hgd o7

Q:8  How to collect primary data of an event?
SIS T UISTRT STCT Bl THIAT b R 57

Q:9  What are the important features of institutional plans?

TR o131 & Ayl @er0r &1 I gid 82

Q;10  What is the importance of organizing a wedding ceremony?

1E) GHRIE # SHTAe BT T g Jadl 87
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2 el; in’k Wit leDri fo’ofo Jky';] Hiky
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DIPLOMA IN EVENT MANAGEMENT (SESSION 2024-25) (June-July)
SUBIJECT: SPECIAL EVENTS, RESEARCH & PLANNING

ASSIGNMENT QUESTION PAPER- SECOND MAXIMUM MARKS: 30

fun’fi&

01- IHh i’u Lo; dh glrfyfi e gy djuk viuok; gA

02- fo’ofoky; gk ink; B=h; mRrjifLrdkvk e gh I=h; i’ui= gy djuk viuok; gA

03- I=h; dk; mRrjiflrdk d iFke 1"B dk Bko/kkuhiod ijk tkj vkj mBe mih fo'k; dk i’ui= gy dj tk mRrjiflrdk d
iFke i'B 1j vidr fd;k gA

04- 1=h; dk; mRrjifLrdk viu v/;;u din ij tek dj mBdh ikorh vo’; ikir djA

ukv¥ 1’u dekd 01 1105 rd d i’u y*mRrjh; i’u gA iR;d i’u 02 vd dk gA
Q:1  What is event management? Explain its types.
boV euteV D;k g\ bld i1dkj crib,A
Q:2  What is event management?
3dc BGHT |1 8?
Q:3  What is invitation.
ST T &2

Q:4  What is planning for corporate event?
HIURC Fdc & forg a1 Ao 87
Q:5  What is research conference?

ST T R |
ukvi i’u dekd 06 11 10 rd di i’u nt%mRrjh; #’u gA iR;d i’u 04 vd dk gA

Q:6  What are the element of a special event ? Explain.
fo’k'k boVl d rRok dh 0;k[;k dift,A
Q:7  Explain the responsibility of event managers.
gde ASRY ot et wremsu
Q:8  Briefly explain various types and categories of events?
fafte g SR AfORN 1 srRiieHST 3T Gay # THesU?
Q:9  Write are the 5C's of event management.
3dc Arudie & 5¢ fafau)
Q:10 Write about event planning ethics and etiquette.

gdc W Afdedr 3R RITER & aR # ford|
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MADHYA PRADESH BHOJ (OPEN) UNIVERSITY, BHOPAL
2 el; in’k Wit leDri fo’ofo Jky';] Hiky
Accredited with “A” Grade by NAAC

DIPLOMA IN EVENT MANAGEMENT (SESSION 2024-25) (June-July)
SUBJECT: ADVANCE EVENT ACCOUNTING & COSTING

ASSIGNMENT QUESTION PAPER- FIRST MAXIMUM MARKS: 30

fun’fi&

01- IHh i’u Lo; dh glrfyfi e gy djuk viuok; gA

02- fo’ofoky; gk ink; B=h; mRrjifLrdkvk e gh I=h; i’ui= gy djuk viuok; gA

03- I=h; dk; mRrjiflrdk d iFke 1"B dk Bko/kkuhiod ijk tkj vkj mBe mih fo'k; dk i’ui= gy dj tk mRrjiflrdk d
iFke i'B 1j vidr fd;k gA

04- 1=h; dk; mRrjifLrdk viu v/;;u din ij tek dj mBdh ikorh vo’; ikir djA

ukv¥ 1’u dekd 01 1105 rd d i’u y*mRrjh; i’u gA iR;d i’u 02 vd dk gA
Q:1  What is planning? Write the planning tools.
;kEuk D3k g \ ktuk d rdund fyf[k,A
Q:2  What is short working capital?
31T i sht & 82
Q:3  What is statement affair?
el 3t ofthad § o ST &2
Q:4  What s as-3 cash flow statement?
As-3 ! UaTe faav0l 1 52

Q:5  What is manufacturing account?

fafmfor @rar @ 82
uktv¥ i’u dekd 06 1110 rd d i’u ntkmRrjh; i’u gA iR;d i’u 04 vd dk gA

Q:6  What is breakeven point? Explain the method of breakeven point?

SHSITUEE T 82 Nhsa-ulse &I fafy THemgw?
Q:7  Define cost accounting. Explain the characteristics and use of cost accounting.

AN A1 I IRHIYT B3 | AT caieh o1 faRiarsll 3R SUHNT 1 RS He |
Q:8  Explain the preparing a cash flow analysis.

Il UdTg fIRaNur GOR & &I Ufshar JHeSy|

Q:9  Explain the rules of personal, real and nominal account with suitable examples.

IUged ITERUN & 1Y Afadid, arRdfde 3R W U Wi & Fadl & ren 1 |

Q:10 Why is profit and loss account prepared explain the method of preparing it.

ATH-BI T T TR fHaT ST 82 39 dUR - &) [3fY garsu|
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MADHYA PRADESH BHOJ (OPEN) UNIVERSITY, BHOPAL
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DIPLOMA IN EVENT MANAGEMENT (SESSION 2024-25) (June-July)
SUBJECT: ADVANCE EVENT ACCOUNTING & COSTING

ASSIGNMENT QUESTION PAPER- SECOND MAXIMUM MARKS: 30

fun’fi&

01- IHh i’u Lo; dh glrfyfi e gy djuk viuok; gA

02- fo’ofoky; gk ink; B=h; mRrjifLrdkvk e gh I=h; i’ui= gy djuk viuok; gA

03- I=h; dk; mRrjiflrdk d iFke 1"B dk Bko/kkuhiod ijk tkj vkj mBe mih fo'k; dk i’ui= gy dj tk mRrjiflrdk d
iFke i'B 1j vidr fd;k gA

04- 1=h; dk; mRrjifLrdk viu v/;;u din ij tek dj mBdh ikorh vo’; ikir djA

ukv¥ 1’u dekd 01 1105 rd d i’u y*mRrjh; i’u gA iR;d i’u 02 vd dk gA
Q:1  Write the objectives of preparing event proposal.
dk;de cuku d mnn’; fyf[k,A
Q:2  What is capital fund?
Uoft fAfer aam §2
Q:3  Write characteristics of income and expenditure account.
3130 @I 1 fagiand fefau|
Q:4 What is consolidated balance sheet?
Ypfd ST e | R?
Q:5 Define the financial control system?

foRrt; fu;=.k 1)fr dk Be>kb,A

ukvi i’u dekd 06 11 10 rd di i’u nt%mRrjh; #’u gA iR;d i’u 04 vd dk gA

Q:6  Define break even point? Write the budget importance.
lefoPNn fcUn D;k g \ ctV d egRo 1j idk’k Mify,A

Q:7  Highlight on the feedback control system of cost.
ARTA & Ufagy a0 ugfd R e Siferu|

Q:8  Describe the importance of total quality management in costing.
anTa iR & gl Jored UeeE & A8@ &1 quiF S|

Q:9  Explain uses of an analysis of breakeven point?
Sihgd-UISC o IRV &b IUTITT bl JHAZT?

Q:10 Explain the concept of profit and loss.
A 3IR B BT SHTYRUN BT THSAIT?
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DIPLOMA IN EVENT MANAGEMENT (SESSION 2024-25) (June-July)
SUBIJECT: EVENT MARKETING, ADVERTISING & PR.

ASSIGNMENT QUESTION PAPER- FIRST MAXIMUM MARKS: 30

fun’ki&
01- IHh i’u Lo; dh glrfyfi e gy djuk viuok; gA
02- fo’ofoky; gk ink; B=h; mRrjifLrdkvk e gh I=h; i’ui= gy djuk viuok; gA
03- 1=h; di; mirjiflrdk d iFie i'B dk Do/uliod ijk Hj vij mie mlh fo'k; db i’ui= gy dj t mrjifLrdk d
iFke i'B 1j vidr fd;k gA
04- 1=h; dk; mRrjifLrdk viu v/;;u din ij tek dj mBdh ikorh vo’; ikir djA
ukv¥ 1’u dekd 01 1105 rd d i’u y*mRrjh; i’u gA iR;d i’u 02 vd dk gA
Q:1  Explain the nature of marketing.
U 3t U ld Bt AR B |
Q:2  Explain the types and scope of event marketing mix.
gdc AT icT FIa & UHR 3R SRR & AReAT Y |
Q:3  Define market.
TSR T GRHTT Y.
Q:4  What is the role of the public in any advertisement?
forht +ft fasum & fom &1 wgg &t am yfieT gt 82

Q:5 Write short note on image of business.

AU $I Bfd TR Hiaed fewoh ford |
uktv¥ i’u dekd 06 1110 rd d i’u ntkmRrjh; i’u gA iR;d i’u 04 vd dk gA

Q:6  Define public relations and enumerate the tools of public relations?
SEYD B IR B 3R FEUD & JUBRON B! U HY 2
Q:7  Discuss the signification of advertising.
CRIFE R RG2S
Q:8  What is brand advertising?
sits famas =& &
Q:9  Explain the event sponsorship.
$dc U & §R H §d1d|
Q:10 What is event budget? What are the key factors to be considered while preparing the budget?

Zdc golc 7§ 2 Folc dIR Hd A fh T SR R faaR far S =nfewe
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DIPLOMA IN EVENT MANAGEMENT (SESSION 2024-25) (June-July)
SUBIJECT: EVENT MARKETING, ADVERTISING & PR.

ASSIGNMENT QUESTION PAPER- SECOND MAXIMUM MARKS: 30

fun’ki&
01- IHh i’u Lo; dh glrfyfi e gy djuk viuok; gA
02- fo’ofoky; gk ink; B=h; mRrjifLrdkvk e gh I=h; i’ui= gy djuk viuok; gA
03 1=h; ok; merjiflrdk d iFie i'B ok Mo/utiod ijk %j vkj mle mIh fo'k; dk i’ui= gy dj & mRrjifLrdk d
iFke i'B 1j vidr fd;k gA
04- 1=h; dk; mRrjifLrdk viu v/;;u din ij tek dj mBdh ikorh vo’; ikir djA
ukv¥ 1’u dekd 01 1105 rd d i’u y*mRrjh; i’u gA iR;d i’u 02 vd dk gA
Q:1  Define advertising.
faRTTT 1 gRHTIRd <.
Q:2  What is an advertisement copy?
oo wfafaft & g2
Q:3  Define public relation.
ST BT ARG Y|
Q:4 What do you mean by event marketing?
gde ATHIAT § 31T T THA B2

Q:5 How is the crowd gathered for any event?

forelt it PrishH & foTT +its H8 TH AT Bl 82
uktv¥ i’u dekd 06 1110 rd d i’u ntkmRrjh; i’u gA iR;d i’u 04 vd dk gA

Q:6  What do you mean by media? Briefly explains the advantages of using media as a

communication tool for an event.

Hifsar ¥ STueT o1 7aad & 2 foell geH1 & oy TR IusRul & =0 H WS &1 IuaiT B
& TTHI T Hau H THeEy |
Q:7 Explain the marketing environment.
fUUr qTaTaR YT bt AT X |
Q:8 What do you mean by image designing?
T ST & aimuest @ i &
Q:9 What is branding. Explain brand equality?
SIS &1 &2 7S Sfhe BT e N |

Q:10 Short note (a) sponsorship (b) event management in enhancing brand image.

Sfére fewoft @) vmaieH @) 7 Bfd S¢ | Sde gdeH
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